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PRIMARY 
SSGT. JASON WHITED

BASE:
MCCONNELL AFB, KS.

COMMAND:
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PRODUCT TITLE:
KANZA SPIRIT

JUDGES FEEDBACK
Judge #1 Comments:
I liked the clean layout of this publication.  Photos were crisp and the stories related to Air Force members and their families.  There is plenty of news people can use in this reader-friendly paper.  In the May issue, I'd probably resize the photo to cover three columns so you can at least see all the faces.  And in the December issue, there's a good front-page photo and a nice story on the three NCOs going to officer school.  I'd like more on the process of becoming an officer, though, to encourage others to try.  I also liked the story on the enlisted Medal of Honor winner, and on the new ID card and Thrift Savings Plan story.
Judge #2 Comments:
The Kanza Spirit is a nice compact, well-written publication. With just a few minor modifications, it can become even better. The design is rather routine. All the pages are four sticks of copy. How about some imagination in the design -- maybe some one-upping, etc. Some photos could have been a bit larger. The story on Levitow was very good and the sidebar was pertinent. The cutline on the front page of the May issue needed the phrase (left to right). You needed a cutline for the cute photo on Page 7 (December). The Christmas insert was well done. Your story on Page 11 needed stats.
Judge #3 Comments:
The Spirit could improve its appearance by reducing its flag or bannername on the cover--it competes against the content too much.  Picture use on the cover then could be improved in size, at least.  But there generally needs to be more of an effort on getting better pictures and using them well, including careful cropping. Using slick stock, it would be better to use a lighter serif faced headline type that does not scream.
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CATEGORY:
B04
MILITARY-FUNDED NEWSPAPER (SMALL)

PRIMARY 
MSGT. JESSICA D'AURIZIO

BASE:
BARKSDALE AFB, LA.

COMMAND:
AFRC

PRODUCT TITLE:
GATOR GAZETTE

JUDGES FEEDBACK
Judge #1 Comments:
The May color photo on the front page is contrived.  A handout.  And the color photo on the back is of some commander and his wife walking and smiling.  Belongs on the society page of a civilian paper.  This is not the best use of color in support of internal information objectives.  In the May issues, you never say what "Holiday in Dixie" IS on the P. 3 photos.  You just use the logo assuming everyone will know.  And the overlay on the Family Day schedule looks amateurish.  On P. 5 of the October issue, there's the standard 90-foot close-up photo of half an airplane with indistinguishable people walking around it.  And the cliché photo of two people looking down at a book on a table.  More imagination in photo taking would help this publication.    The lede of the P. 7 story states "A heat index of 107 degrees swallowed the mission support group as THEY--” The group is singular.  Requires an "it" as the pronoun.  You could fix it by saying mission support group members.  The back page photo feature was OK, but try getting closer to the subjects.
Judge #2 Comments:
The Gator Gazette is a decent publication that could become excellent with just a little more work. The color photos -- for the most part -- really sell the product. But, the product would really be enhanced if color were extended all the way through. You have some decent features and you recognize a lot of people. People like to see their name in print, and the recruiting value (these things are sent home) is high. You need to identify the band members on Page 1 (May). The Page 1 photos on the other edition have poor contrast. You need some stronger (larger) heads for the commander and chaplains columns. Why not use the survey as an insert, freeing up nearly a page for other news?


Judge #3 Comments:
The Gator Gazette should spend more effort on selection of interesting and inviting photos for its cover considering it is in color and on slick stock.  Its inferiority in these aspects will strike readers accustomed to a mass of quality color in their lives.  Inside pictures also should be used more selectively and layouts of several pictures should have a clear dominating picture. The magazine's content includes a lot of names which is good and briefs which allows it to cover more ground.  If space is tight, running a series of mug shots can turn up some by running the mugs smaller.
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CATEGORY:
B06
MILITARY-FUNDED NEWSPAPER (SMALL)

PRIMARY 
SSGT. BEVERLY ISIK

BASE:
LAJES FIELD, AZORES

COMMAND:
ACC

PRODUCT TITLE:
CROSSROADS

JUDGES FEEDBACK
Judge #1 Comments:
A pretty good newsletter that communicates well.  On the P. 1 article about the store closing in the May issue, make sure people know it's not the commissary.  Some might not.  It's the official supply store for units.  Rounded-corner boxes also went out in the 1970s.  Good action line stuff.  But the print typeface for the TV grid is small and hard to read.  Overall the body type is small and somewhat hard to read.  In the October issue the story about Friday the 13th was great!  I might want to stay away from that lieutenant, however, just in case the bad luck would rub off.
Judge #2 Comments:
The Crossroads has an immediate problem -- to the average reader. The photos are very grainy and have poor contrast. The headlines also need the proper verb -- "to close," not "closes" for a future event -- Page 1 May. Don't round off some of the artwork -- boxes and photos -- and square off others in the same issue. Be consistent. The commander's page in the October is very confusing. Air it out a bit. The writing could be improved. Overall: a lot of work to do, but it isn't all lost.


Judge #3 Comments:
CrossRoads seems to keep its focus on the whole base population with articles on services that affects them--the post office service seems to be an example. Picture reproduction is hampered by the printing equipment available, but even so some attention has to be paid to photography fundamentals in contrast and lighting. Devoting two of its eight pages to TV listings is another sign of CrossRoads' focus on the whole base population, with TV being one of the few entertainment media available.  Writing is straightforward. One strong failing: there was an outstanding article that should have been given very strong play. Lt. Balazs' bad luck story would have been a strong feature in any daily, and the picture with it went well.  Both deserved more prominence and more space.
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CATEGORY:
B07
MILITARY-FUNDED NEWSPAPER (SMALL)

PRIMARY 
SSGT. MATTHEW SUMMER

BASE:
INCIRLIK AB, TURKEY

COMMAND:
USAFE

PRODUCT TITLE:
TIP OF THE SWORD

JUDGES FEEDBACK
Judge #1 Comments:
This is a good publication.  I liked the color photos on the front pages, but the layout looked the same for both.  In the March issue, you should have identified the members of the cargo crew on the front pages.  After all, they were WINNERS, according to the story.  I liked the action line and good features on people.  There is a multitude of news people can use.  And the sports story on basketball by Matt Summers was very good -- one of the best I read.  Keep up the good work.  You are serving your readers.
Judge #2 Comments:
The Tip of the Sword has packaged quite a bit of info into a few pages. The writing is decent, especially the basketball story in the March issue. There are some things that would tighten up the product. You need to properly identify people in the photos -- the golf assistant manager in the May edition and the people on front page of the March issue. The black and white photos could be better in focus and contrast. The photo on Page 15 (March) was shot at a poor angle and the contrast is weak.

Judge #3 Comments:
Tip of the Sword packs a lot into a small publication.  It includes virtually all of the basics and adds the imaginative Host Nation feature.  It labels pages to help guide the reader. It includes a human-interest feature and gets in a lot of names.  Most inside pictures are dull but there are occasional bright spots like the child care feature picture that should have been played much bigger for impact.  It needs to search for more compelling pictures for the color front page and to become aware of other tools such as graphics that would enhance its pages.
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CATEGORY:
B08
MILITARY-FUNDED NEWSPAPER (SMALL)

PRIMARY 
ROBIN M. JACKSON

BASE:
MCCLELLAN AFB, CALIF.

COMMAND:
AFMC

PRODUCT TITLE:
THE SPACEMAKER NEWSLETTER

JUDGES FEEDBACK
Judge #1 Comments:
This is a pretty busy looking newsletter.  I might cut down on the flag space a bit, especially with the reverse type.  And the rounded-corner boxes are a reflection of 1970s-style design.  The body type is pretty small, and difficult to read.  I'd suggest going to Bookman typeface, which is wider with slightly thicker letters.  You make readers work too much in your lead story for May when you say, "McClellan's medical services organizations restructured during a multifaceted ceremony__"  WAY too much jargon.  Most of the photos appear dark and uninviting and are either mug shots or varieties of the Grip-'n'-Grin.  You also used the word HOST twice in headlines.  AP says not to.  And in the Sept. issue, the chaplain's story on P5 uses subheads, but no other story in either issue does.  Be consistent.
Judge #2 Comments:
The Spacemaker Newsletter doesn't really offer much to its readers. The writing is adequate, although the use of quotes isn't bad. The feature leads are decent and the overall story telling is OK. You need to use verbs in your heads. Also, the photo on Page 2 of the May issue has poor contrast. Your cutlines should be so similar to your copy -- maybe bold face italics will work. Blue headlines don't really add to your product. Be consistent, either round off all your pics and boxes or square all of them.
Judge #3 Comments:
Visually Spacemaker is very weak.  It uses a few but alas small pictures.  Its bold headline face is too strong for the size and quality of its stock.  Writing is above average, with an obvious effort to make stories readable, although it can fall into jargon.  On the cover the nameplate is too dominant, pushing aside the content.

